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Abstract 
One of the realizations of the implementation of local autonomy is the authority to establish a local regulation. The 
establishment process should involve the community to provide inputs both in oral and written form in order to 
obtain an aspirational local regulation. However, in its implementation, the establishment of local regulation that 
ignores community participation is often found. This is contrary to the principle of democracy in the rule of law. 
This research used a normative legal method and analytical prescriptive approach. The theory employed to answer 
the research problems was the theory of democracy. Community participation in the establishment of local 
regulation is not fulfilled because of the community’s ignorance of the mechanisms and the forms to participate. As 
a result, the local regulation produced does not represent local people aspirations. A local regulation which is not 
aspirational is difficult to implement and is potential to be canceled through a judicial review. The purpose of this 
study is to see the importance of community participation in making  local regulations. Since one of good ways in 
producing a Local Regulation is thru the involvement of the community in the process.  
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Abstract 
The Competition Act 2010 (CA 2010) was gazetted on June 2010 and came into force on 1 January 2012. The Act is 
administered by the Malaysian Competition Commission (MyCC) which was established under the Competition 
Commission Act 2010. MyCC plays a vital role in ensuring the CA 2010 is well received. MyCC continuously 
embark in providing and engaging stakeholders across all levels with its advocacy and outreach activities. Therefore, 
the objectives of this research are to examine the awareness level of Small and Medium Enterprise (SMEs) and their 
knowledge of the CA2010 and of the role of MyCC. In addition, further analysis the level of awareness of SMEs by 
state, market structures and sectors and also compared with Baseline study which conducted in year 2013. A total of 
154 respondents involved in this study and the results show that increased in SMEs awareness and knowledge about 
the MyCC and CA2010. Furthermore, the results showed most of states were aware of the existence of MyCC and 
CA2010. Meanwhile, in term of market structures, the export-oriented businesses have higher level of awareness of 
compared than the domestic-driven businesses. The study will benefit the relevant authority to strategies the 
activities plan to enhance to their service quality and knowledge about the competition act.   
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